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Summary. The development of modern tourism de-
pends largely on the development and implementation
of innovative technologies that are aimed at improving
customer service and expanding service tourism op-
portunities. Theoretical approaches to the concept of
innovation in tourism are summarized. Methodolog-
ical tools of research are methods of theoretical and
empirical cognition. The article describes the main ac-
tivities of tourism enterprises in the field of innovation.
The article presents the results of an empirical anal-
ysis of modern startups that have been implemented
in tourism businesses during 2018-2019. The analy-
sis showed that the use of effective innovation man-
agement enables the company to enter the market or
strengthen its competitive position. The results of the
study may be useful for tourism businesses.

Keywords: innovation, innovation management,
startup, tourism, tourism business.

Problem statement. According to the UN-
WTO report (2019) [16], driven by a relatively
strong global economy, a growing middle class
in emerging economies, technological advanc-
es, new business models, affordable travel costs
and visa facilitation, international tourist ar-
rivals grew 5% in 2018 to reach the 1.4 billion

mark. This figure was reached two years ahead
of UNWTO forecast (2017) [13]. At the same
time, export earnings generated by tourism
have grown to USD 1.7 trillion. This makes the
sector a true global force for economic growth
and development, driving the creation of more
and better jobs and serving as catalyst for inno-
vation and entrepreneurship. In short, tourism
is helping to build better lives for millions of
individuals and transforming whole communi-
ties. Growth in international tourist arrivals and
receipts continues to outpace the world econ-
omy and both emerging and advanced econo-
mies are benefiting from rising tourism income.
For the seventh year in a row, tourism exports
grew faster than merchandise exports, reducing
trade deficits in many countries.

With such growth comes more responsi-
bility in ensuring effective destination man-
agement that minimizes any adverse effect of
tourism. Managing tourism in a sustainable
manner for the benefit of all is more critical
than ever. We need to grow more in value rather
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than just in volume. Digitalization, innovation,
greater accessibility and societal changes are
expected to continue shaping our sector. Both
destinations and companies will need to adapt
to remain competitive, while at the same time
embracing tourism as a means of achieving the
Sustainable Development Goals and building a
better future for all.

The tourism industry includes enterprises
belonging to different types of economic activ-
ity, the main purpose of which is to organize a
comfortable and quality provision of the tour-
ist's requirements and wishes. The functions of
such enterprises are the creation, implementa-
tion and organization of consumption of ser-
vices and products for tourist purposes. Thus,
the tourism industry is hotels and other accom-
modation, transportation, catering facilities,
entertainment facilities, cognitive, therapeutic,
wellness, sports, religious, business, etc. orga-
nizations, conducting tour operator and tour
agency activities, as well as providing tourist-
excursion services [6].

Analysis of recent research and publica-
tions. The problems of tourism innovation man-
agement are being studied by scientists all over
the world. Today, a large number of works of
both foreign and domestic scientists is devoted
to the study of innovative processes in various
spheres of economy. In the last fifteen years,
there have been many publications addressing
innovation issues in tourism as one of the most
promising innovative service industries.

Each geographical region has features of
tourism innovation implementation and man-
agement. Despite this, approaches to under-
standing the importance of supporting a travel
startup are universal across the globe. The work
by Howells et. al. is dedicated to innovation,
service innovation and business innovation [5].

According to research by Zhukovych, inno-
vation is one of the key factors in the develop-
ment of both the economy as a whole and the
tourism industry in particular [17].

The scholars pay particular attention to inno-
vation management, namely: the use of innova-
tion in the development of the tourism industry
of Ukraine is described by Davydova [3], Ro-
manenko and Yavorska [15], Karyuk [10], man-
agement and marketing of innovation [6-9; 14].
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Mizuk and Polotay studied the peculiarities of
introduction of innovations in the tourism busi-
ness and approaches to assessing the innovative
activity of enterprises [12]. Each approach is
different in content, has advantages and disad-
vantages, and limitations in application.

Existing scientific developments provide the
basis for further research into the issues, taking
into account new trends, consumer behavior,
a number of external and internal factors of
tourism business development in Ukraine and
the world. The emergence of new startups en-
courages the development of new approaches
to tourism innovation management every year.
Amet-Ustaieva and Stefanenko describe in de-
tail methods of startup projects for innovation
tourism enterprises [1].

The methodological background of the
work was the scientific works of foreign and
Ukrainian scientists in the field of economic
theory, innovation management, marketing,
tourism services. The methods of theoretical
and empirical scientific cognition are used to
achieve the stated goal and the solution of the
corresponding tasks. The system-functional ap-
proach is used for studying the essence of the
concept of innovation; the monographic ap-
proach is to explore the concept of innovation
in tourism; systematic and grouping methods
are to determine the type of innovation among
the startups explored; methods of comparison
and generalization are for the development of
scientific and methodological provisions of
tourism business innovation management.

Methods of economic analysis were used in
the study of the already existing trends of sci-
entists. Critical analysis was also used when
working with statistical information sourc-
es to assess the state of the tourism market in
the world: analysis of tourism sector revenues,
as well as analysis of new trends in consumer
consumption behavior [16]. To determine the
factors that ensure the effective management
of innovation in tourism, a marketing method
of processing secondary information was used.
An analysis of startups sponsored by creators
from around the world was performed.

The article introduces startups (market-
ing, product, process, and social) that have
been successful through effective innovation
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management. The basis for the construction of
the table was the sources of open information on
the Internet, namely: zappos.com; arival.travel;
luxuryhotelsguides.com, globetrender.com;
mandarinoriental.com; architip.com. Tabular
method are used to present and visualize the re-
sults of our own research.

Formulating the objectives of the research
paper. The objective of this research paper is
to study the impact of innovation on the devel-
opment of the tourism business, including the
introduction of startups.

Research findings. The development of
modern tourism depends largely on the devel-
opment and implementation of innovative tech-
nologies aimed at improving customer service
and expanding service tourism opportunities.
Innovative management must be used to ensure
the efficiency and profitability of the service
industry. The main areas of activity of tourism
enterprises in the field of innovation are [12]:
the use of new techniques and technologies in
the provision of tourism, transport, hotel ser-
vices; introduction of new services, release of
new types of tourism product; use of new tour-
ist resources; identifying and exploiting new
markets for tourism services and products.

The areas of innovation in tourism in-
clude [9; 12]:

1. Introduction of innovations (organiza-
tional innovations) related to: development of
enterprise and tourist business in the system
and structure of management (reorganization,
enlargement, absorption of competing entities
on the basis of the latest technology and ad-
vanced technologies); personnel department
(updating and replacement of personnel, system
of advanced training, retraining and stimulation
of employees); rational economic and financial
activities (introduction of modern forms of ac-
counting and reporting, which ensure the sta-
bility of the situation and development of the
company).

2. Marketing innovations allow to reach the
needs of target consumers or to attract clients
not covered by the given time period.

3. Periodic innovations (product innova-
tions) aimed at changing the consumer proper-
ties of the tourist product, its positioning and
giving competitive advantages.

There are eight principles of innovation in
tourism [3]: science is for the use of scientific
knowledge and methods for the implementation
of innovation, in accordance with the needs of
tourists; systematic principle means that the
strategy for innovative tourism development
in the region must take into account the factors
and conditions necessary to meet the needs of
people for recreation and recreation, as well as
direct and indirect environmental factors; the
principle of matching innovations to the needs
of tourists offer only such innovations that are
really needed by the client, not those that can be
made and implemented by the travel company;
positiveness of the results is for prevention of
unreasonable, deliberate creation and introduc-
tion of innovations, which can be dangerous for
the tourist, tourist enterprise, environment and
society in general; investment processes are the
investment resources that are used to carry out
the necessary research, development and ma-
terialization of innovations (the effectiveness
of such resources is determined by the degree
of significance and scale of the innovations);
conformity of innovative activity and its results
to the level of social development; creativity
means that every new product at a certain stage
in its life cycle should provoke and stimulate the
idea of creating the next innovation and provide
financial support for this process; safety implies
that the innovation must ensure that there is no
harm to humans and the environment.

One of the most important theoretical as-
pects of defining innovation in tourism is its
classification. The complexity of developing
the classification is related to the multidimen-
sional nature of the object of study, as well as
to the fact that tourism belongs to the service
sector and innovation in tourism have a service
character [5].

Developing measures to increase the in-
novation activity of enterprises in the tourism
industry involves identifying the features of
innovation and assessing the impact of their
implementation. Zhukovych described the fol-
lowing features of innovations in the tourism
industry [17]:

1. Innovation in tourism is characterized
by service character; they are aimed at im-
proving the interaction with the consumer and

97



HaykoBui BicHUK Mi>kHapoAHOTo rymMaHiTapHOro yHiBepcUTeTy

maximizing customer satisfaction and requests,
which is one of the most important driving fac-
tors for innovation.

2. There is a direct link between manufac-
turers and consumers of tourism services, so the
quality of service staff is an important factor in
successful innovation.

3. In the tourism industry, consumers are
involved in the process of providing services
and, as a result, the process of production and
consumption of services occurs simultaneously.

4. Most of the innovations used in the tour-
ism industry are borrowed from other activities
and adapted to the tourism industry (for exam-
ple, computer and Internet technologies, medical
equipment, passenger transportation and more).

5. Insecurity of innovations by patents and
licenses, taking into account their interactivity,
enables them to be copied from competitors.

6. Innovations in tourism have an intangible
component, aimed at improving the interaction
between producer and consumer.

7. Innovation in the tourism sector applies
not only to tourism companies directly, but also
to a wide range of infrastructure organizations.

8. The hallmark of global innovation (rad-
ical novelty) is not central to the definition of
tourism innovation. Novelty is determined
within the specific enterprise that applies them.

Every year there are more and more inno-
vative opportunities for the tourism sector.
The best ideas, the most successful innova-
tions and the maximum impact on the develop-
ment of the tourism industry are possible only
through the cooperation and financial support
of various startups.

According to UNWTO research [17], cur-
rent travel trends of the tourism industry are:
Travel «to change»: live like a local, quest for
authenticity and transformation; Travel «to
show»: «instagramable» moments, experienc-
es and destinations; Pursuit of a healthy life:
walking, wellness and sports tourism; Rise of
the «access» economy; Solo travel & multigen-
erational travel as a result of aging population
and single households; Rising awareness on
sustainability zero plastic and climate change.

Consider the fundamentally new services in
tourism that the developers offered in 2018-2019,
taking into account consumer desires. Startup is
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a full range of services, associated with the cre-
ation, launch and organization business in any
subject area, for example, tourism [1].

All creative ideas (Table 1) are brought to life
through the proper management of innovation.
Innovation management is a mechanism that
aims to create better conditions and new oppor-
tunities for the innovation process to develop
and achieve effective results. From an organiza-
tional standpoint, the innovation management
process is always clear and specific, as it aims at
achieving certain innovative goals. Innovation
is one of the most important parts of the enter-
prise, because it helps to support the activity of
the organization in a certain already developed
industry and find new areas of activity.

The whole course of this process should be
monitored and adjusted on the basis of informa-
tion on the state of the innovation market: the
achievements of competitors, the inquiries of
potential consumers, and more. Based on this, a
decision is made to further develop the innova-
tion process or to halt it [2].

Organizations succeed by using the most im-
portant principles of innovation management
[11], namely: innovation is a crucial condition
for the survival of an enterprise; focusing on
innovation to meet consumer needs; focusing
on areas of innovation; considering the main
purpose and goals of the organization; creating
an atmosphere that encourages the search and
development of innovation; constant searching
and realization of innovative projects and ways
of solving problems; rational innovation plan-
ning.

The Ukrainian tourism companies are appre-
hensive about introducing any innovation, as
they face a number of risks. Innovation man-
agement proves that the company should not
be afraid of new changes, be ready for innova-
tions and train staff. Leaders of the organization
should discuss with their subordinates the ac-
tivities that will take place and give clear tasks
to staff.

Innovation management methods [1] allow
to: determine the objectives of the project and
conduct a justification; identify the structure of
the project (sub-goals, the main stages of the
work to be completed); determine the neces-
sary volumes and sources of financing; to select
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Table 1
The list of some startups in the tourism industry that have been implemented during 2018-2019
S;gl:luep Inrfn)(r)lzril‘?i(f)n Description of the Startup
1 2 3
Vayable platform was created based on the popular P2P business model today, uniting users looking
p2P for a unique travel experience with the locals who are ready to offer such services. It can be individ-
services ual night city tours, design and photography lessons, private dinners, local wine tasting and all kinds
for finding | Marketing | of cultural exchange events. Organizers are city dwellers from cities such as Los Angeles, Istanbul,
unique Vienna, Paris, Amsterdam, London and many others. A model similar to Vayable is now in trend. Sim-
tours ilar services with unique tours from local residents in more than 30 cities of the world are provided,
for example, by CityUnscripted.
In room 2425 of the Hilton Panama, you can completely forget about the sandy beaches, the sea and
palm trees that are visible outside the window. The American company Alienware provided it with
Hotel Marketing |20 attractive gaming experience, including a 65-inch 4K OLED TV, an Alienware Intel Core 17-8700
Gaming & computer, a laptop with a 34-inch monitor, several Xbox One Elite and an Oculus Rift virtual reality
headset. The game room has interactive lighting, two beds with branded pillows from Alienware and
costs $ 349 per night.
Most airlines carry a baggage transportation fee, which is why compact transformer bags that can be
taken with you in carry-on baggage have become very popular today. Responding to this need, Sol-
Wardrobes | Product |gaard came up with a Lifepack suitcase, the inside of which is transformed into a cabinet with shelves.
Thanks to the principle of a portable wardrobe, a person can effortlessly find the right thing, without
turning everything upside down in search of the right thing.
Songjiang InterContinental, which reporters dubbed the Deep Pit Hotel, is finishing construction in
Hotel in an China. The building is being erected in an abandoned quarry with a depth of 80 meters and is an arti-
ficial extension of its wall, rising two floors above the surface of the earth. The hotel will create 370
abandoned | Product . L
rooms, conference rooms and recreation areas. The bottom of the quarry under the project is planned
quarty to be turned into a luxurious artificial pond with pools. In the center of Deep Pit Hotel there will be a
waterfall, which is planned to be the main feature of the hotel.
Amsterdam Airport Schiphol has launched the new Red Banner Express machine, which allows you to
Greeti print welcome posters for arriving passengers. You can find the device in the Schiphol Plaza shopping
reeting . . . . T
area, in each of the arrivals halls. The machine works step by step and its use is intuitive. Users can
poster Product . .
machine choose the style and color, add captions or personal photos, as well as the most suitable format for
printing. The whole process of creating a poster will take several minutes. Red Banner Express accepts
credit and debit cards and operates around the clock seven days a week, so everyone can use it.
The Italian seat manufacturer Aviointeriors has developed standing seats for passenger aircraft. Model
Skyrider 2.0, which has been improved for eight years, is a vertical struts with seats in the form of
Standing saddles. Armchairs are designed so that the entire flight the passenger is in an upright position, slightly
placeson | Product |leaning on the back and sides. An innovative solution will increase passenger capacity by 20%: instead
airplanes of the usual 28 centimeters, there will be only 23 centimeters between such seats, due to which the seat-
ing of people is compacted. Low-cost carriers, such as the Irish low-cost airline Ryanair, the Colombian
airline Viva Colombia and the Russian Pobeda, have already paid attention to the development
Ubiatar is a service that represents the ability to earn money on travel, following orders from other
Remote users. A person (Avatar), located anywhere in the world, broadcasts for the viewer (Usar), who pays
Travel for it and controls the “avatar”. At the same time, the customer sees and hears everything that happens
Service Process |to his/her hero on the other side of the screen using the Internet. For conducting the broadcast, the host
Using receives a reward in the form of tokens. By launching the application, you can conduct tours of your
Avatar city or country, share experiences with those who can not afford travel due to physical or financial
restrictions.
Singapore's Shangri-La Hotel chain of luxury hotels has decided to equip some of the family rooms
Children's with unique fantasy-style children's areas. Now, small guests can sleep in unique fortified beds,
; wooden houses with a second floor, in spaceships, submarines and nomad tents. In an appropriate
antasy | product | design, the entire sleepi has b ted, including paint he wall d
rooms at roduct | design, the entire sleeping area has been created, including paintings on the walls, carpets and more.
the hotel The cost of a night in one of five fantasy rooms will cost from $ 700. The hotel also took care of chil-
dren's areas outside the rooms, creating cooking classes, a music studio, a party room, a zone for kids
) g g ) , a party )
and an outdoor playground in the form of a pirate ship.
The blockchain technology promises to bring great prospects in the field of tourism to the tourism sec-
Blockchain tor, thanks to which it will be possible to reduce prices for tourism services by 10-30%, and the entire
technology Marketing |120€e of services will be easy to find on one site. One of the services in this area is trying to promote
travel € | the Indian Bookingjini team, promising to free hotels from exorbitant fees to booking services. Due
services to the automated reservation system and direct orders without intermediaries of agents, users, in turn,

can be provided with cheaper housing rental services.
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Campr is an online service created for nature and travel lovers. It works like the famous Airbnb, but it
is not offered to rent simple housing, but all kinds of camp areas, campgrounds, tree houses, wigwams
and other places close to nature. You can find on the service both luxury hotel options with an impres-
sive eco-design and floor windows, as well as budget ones, for example, parking in the backyard of
private houses. In addition to renting a place, Campr also allows you to book an adventure by contact-
ing local guides, organizers of kayaking tours, horseback riding and even survival tours

Dutch startup Slow Cabins offers its customers not to puzzle over the choice of a place for their trip
and book a house no one knows where. The feature of the service is that location data become known
only after order payment. The houses are located in a calm countryside, which is suitable for an idyllic
vacation alone or with your family. The creators of the service periodically change the location of their
houses in order to please regular customers with new travel experiences.

Zappos and Mamava have teamed up to create mobile breastfeeding booths at airports. Inside these
cabins there are two benches and a folding table, dispensers for feeding, air conditioning, USB-outputs
for charging gadgets, bins. So that any mother can relax properly, relaxing soundtracks with record-
ings of ocean waves and children's laughter are played inside.

The Hong Kong company Life Travel offers luxury air services for pet owners. Dog owners can book a
private flight to Japan with their pets, which are allowed to be near the person. Small dogs are allowed
to be held, and large dogs are allowed to sit on the floor. During the flight, dogs are treated to fried
salmon and tender chicken. Customers can collect “petmiles” to receive discounts from the company.
In the near future, Life Travel intends to expand its business by organizing flights for dog owners in

District Race is an excursion, extreme and exciting race at the same time. Using the application, the
user can make an exciting race in Hong Kong, collecting points for passing virtual control marks. The
participant of the game has only two hours, for which he must collect 80 checkpoints, and this can be
done, of course, only by running. According to the creators of the application, District Race does not
require people to be in good physical shape, but they will allow you to tighten your physical form.

The Mandarin Oriental Hotel Group chain of hotels decided to give its guests the opportunity to do fit-
ness and yoga in any of their hotels. For this, the company did not hire its own teachers, but established
a partnership with the Grokker fitness video tutorial service. Now, visitors to Mandarin Oriental can
perform any of the programs right in their room, starting from short five-minute meditation sessions
and ending with full-fledged fitness or yoga classes before bedtime. The hotel believes that the traveler
should continue his/her studies anywhere in the world, which means that he/she needs to provide such

1 2
Campr
rental Product
service
Rent a
house
with an Product
unknown
location
Airport .
booths
Flights for | Marketing,
dog owners |  Social
the United States.
Jogging
Tours at Product
Key Points
Fitness
Hotel Product
an opportunity.
Architip Product
about Google Glass and then came to the museum.

Through the Architip Augmented Reality app, smartphone owners can see historical sites as they were
originally. The technology was developed by a team of technology innovators and archaeologists. The
application works this way: the user directs the smartphone to a building, a mosaic or any other ancient
work of art, and the object is reconstructed on the phone screen in real time, so that it will appear in all
its pristine beauty. The idea for Architip came from Jaron Benvenisti, CEO of Architip, when he read

Source: formed by authors.

performers, in particular, through bidding and
tendering procedures; determine the timing of
the project, draw up a schedule for its imple-
mentation, calculate the necessary resources;
calculate the estimate and budget of the project;
plan and consider risks; provide control over
the progress of the project.

The possibility of obtaining higher income
and the need to improve the efficiency of fi-
nancial resources management forces the tour-
ism business participants to create new needs
for customers, to introduce fundamentally new
products and technologies purposefully. All this
is due to the acceleration of innovative process-
es [10]. In addition, the introduction of inno-
vations in the tourism industry enables small

and medium-sized enterprises to function effec-
tively. Involvement of scientific staff, creative
managers and highly skilled workforce in their
activity, provides tourism firms with increased
efficiency of work, provision of improved qual-
ity services, creative character of work.
Conclusions. Tourism is one of the most im-
portant branches of service, and this requires
modern methods and mechanisms of customer
service. However, not all companies put innova-
tion into practice. Indeed, innovative activity is
characterized by a high level of uncertainty and
risk, the difficulty of predicting the final results.
However, with a competent approach to the cre-
ation and implementation of innovation consid-
erable income and considerable benefit can be
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brought. Innovations in the tourism industry are
mainly aimed at the formation of a new tourism
product, new approaches in marketing activities,
as well as the application of new management
methods using IT technologies. It is necessary
to take into account the basic principles and ap-
proaches to enterprise management in the ser-
vices market. The introduction of innovations
will increase the competitiveness of tourism or-
ganizations and the industry as a whole. The cre-
ation of new and the development of promising
types of tourism increase the growth of consum-
er demand in the tourist services market.
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AnHOTanus. Pa3Butue coBpeMEHHOTO Typu3Ma BO MHOTOM 3aBHCHT OT Pa3pabOTKH W BHEAPECHUS! UHHO-
BaI[MOHHBIX TEXHOJOTMH, HANpPaBJICHHBIX Ha COBEPIICHCTBOBaHME OOCTY)KMBAaHMS KIMEHTOB M PaCIIUpEHHE
CEPBUCHBIX TYPUCTHUYECCKUX BO3MOKHOCTEH. OO0OIIEHBI TECOPETHUECKUE TTOJXO0AbI OTHOCUTENILHO TIOHSTHS UH-
HOBallM{ B TypusMme. MeToauueckuil HHCTpyMEHTAapUi NCCIIE0BAaHUS — METO/IBI TEOPETHUECKOTO U dMITUPH-
YECKOTo Mo3HaHMs. B craree omrcaHbl OCHOBHBIE HANPABIEHUS AEATENBHOCTH TYPUCTHUECKUX MPEANpPUATHI
B cepe nHHOBaUUH. B craTbe mpeacTaBieHbl pe3yabTaThl SMIMPHUYECKOTO aHAJIN3a COBPEMEHHBIX CTapTaIloB,
KOTOpBIE ObLTH BHEAPEHBI B ICSATEIBHOCTD NMPEANPUATHI TyprcTHUecKoro Ousneca B Teuerne 2018-2019 romos.
AHanu3 1mokasail, 4To HCIOIb30BaHKe 3P PEKTUBHOTO MEHEPKMEHTA HHHOBAIMI JTaeT BO3MOXKHOCTD MPEAIPHSI-
THIO BBIMTH Ha PBIHOK WJIM YKPEIUTH CBOM KOHKYPEHTHBIE MO3UIMU. Pe3ynbTaThl MPOBEJEHHOTO UCCIIEOBAHUS
MOTYT OBITh TIOJIE3HBIMH JUTSI IPEATIPUATHI TYPHUCTHUECKOH OTPOCIH.

Ki1roueBble cjioBa: ”HHOBALIMU, MCHEPKMEHT MHHOBALIM, CTapTaI, TYpH3M, TYPUCTHICCKHNA OHU3HEC.

AHoTauis. PO3BUTOK Cy4acHOTO TypHu3My 0araTo B oMy 3aJIe)KUTh BiJl PO3POOKH 1 BIIPOBAKEHHS
IHHOBAIIMHUX TEXHOJIOT1H, CIPAMOBAaHUX Ha BI0CKOHAJICHHS 0OCTYTrOBYBaHHS KJIIE€HTIB 1 pO3MIUPEHHS
CEPBICHUX TYPUCTUYHUX MOXIIMBOCTEH. Y3aralbHEHO TEOPETUYHI MiAXOAH MO0 MOHSATTS 1HHOBAIIIH
B Typu3Mi. Oco0a1BOi akTyaJbHOCTI HaOyBa€ MEHEI)KMEHT 1HHOBALIN JITaHOI rajly3l 4epe3 CTPIMKHUI
pICT Ta PO3BUTOK Typu3My B CBiTi. OCHOBHUM 3 (PaKTOpiB TAKOTO CTPIMKOTO PO3BUTKY € TMOCTiHHI
3MIHU y CHO)KMBYMX BIIOJJOOAHHSAX TYPHCTIB, HEOOXIAHOCTI BIIPOBAIXKCHHSI HOBUX HpOIIyKTiB Mero-
JIMYHAM IHCTPYMEHTApIEM IPOBEICHOTO NOCIIIKEHHS CTaIH METOJM TCOPETHYHOIO Ta EMITIPHYHOTO
HayKOBOTO Mi3HAHHS TaKi AK: CHCTEMHO-(QYHKIIOHATbHUH MiaXiJ, MOHOrpahiuHMii, MCTOH CHCTEMA-
THU3aIli] Ta TPYITyBaHHs, METOIU OPIBHAHHS Ta y3arajJbHeHHS. B cTaTTi onucaHi OCHOBHI HaNpsIMKaMH
JISUTbHOCTI TYPUCTUYHMX MIMPUEMCTB Y cepl IHHOBALIl: BAKOPUCTAHHS HOBOT TEXHIKH 1 TEXHOJIOT1H
Yy HaJaHHi TyPUCTHYHHX, TPAHCIOPTHHX, TOTEIBHHUX MOCIIYT; BIPOBA/UKCHHS HOBUX MOCTIYT, BUITYCK
HOBHX BH/[IiB TYPHUCTHYHOTO NIPOAYKTY; BUKOPHCTAHHS HOBUX TyPUCTChKHX pecypciB; BUSIBICHHS 1 BU-
KOPHCTAHHS HOBHX PHHKIB 30yTy TYPUCTHYHHX HOCIYT i ToBapiB. OG’€KTOM 1OCITIKCHHS 00paHO
MIPOIEC YNpaBJIiHHSA 1HHOBALISIMU TYpUCTHUYHOIO cekTopy. JloBeneHo, 1o iHHOBALil TyPHUCTHYHOTO
0i3HeCy MaroTh HU3KY 0COOIMBOCTEN: yepe3 crenniky puHKY MOCIYT Ta MPUHIUIN IHHOBAIIH y Ty-
p1/13Mi (HayKOBOCTi, CHCTEMHOCTI, TBOp‘IOCTi Oesreku Ta iHmI.). B crarti TPE/ICTABIICHO PE3y/IbTaTH
EMITIPUYHOTO aHAMI3y Cy4aCHHX CTAPTAliB (IPOAYKTOBI, MAPKETHHIOBI, COLabHI Ta MPOLECHI), SIKi
Oy BHpOBaI[)KeHl B JISUTBHICT MIANPHUEMCTB TyPUCTUIHOTO 613Hecy TPOTSTOM 2018-2019 pOKlB
Amnai3 3acB114MB, 110 BUKOPUCTaHHS €()EKTUBHOIO MEHEIKMEHTY 1HHOBALIHA Ja€ MOXIIUBICTD Mif-
MIPUEMCTBY 3MILHUTH CBOI KOHKYpPEHTHI M0O3ULi a00 BUHTH HAa PUHOK 3 HOBUM INPOAYKTOM Ta B IO-
JANIBIIOMY PO3BUBATHUCS Ta YTPUMYBATH KOHKYPEHTHI MO3UIIiI. YCIINIHI iHHOBATOPU TypU3MY CBOIM
JIOCB1JIOM JIOBOJAATS, 1110 BIIPOBA’KEHHsI HOBOTO € HEOOX1THOIO YMOBOIO ChOTOACHHS JUIsl YCHIIIHOTO
ICHYBaHHsI Ha pUHKY. Pe3ynbraTi mpoBEeIeHOro AOCITIKEHHS MOXKYTh OyTH KOPUCHUMHM JJIS MiATPH-
€MCTB TYPUCTUYHOI ray3i.

KurouoBi ciioBa: iHHOBaIli, MEHEPKMEHT 1HHOBAITIH, CTapTall, TYpU3M, TYPUCTHUYHUN Oi3HEC.
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